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Scheme Of Presentation

 Significance of Pakistan in the Context of One Road 
One Belt

 Textile Sector in Pakistan: Opportunities for Chinese 
companies

 TeXpo 2016: Trade Fair by Government of Pakistan 



One Road One Belt

Pakistan in the context of New Silk routes, Maritime Silk 
Route, and Pakistan China Economic Corridor



37 | P a g e  

 

Gwadar: Geostrategic Importance 

 

 

MAP 7:  Gwadar’s  geostrategic  location: Gwadar offers the shortest route through the Strait of 

Hormuz to Iran and other landlocked lands like China. Hence it also poses a major threat to 

Dubai which has monopolized this position. Thus Gwadar, with significant international 

interests vested in it has become a political matter. Essentially the Balochi people are suffering 

from the instability caused by international stakeholders. 

 

 

 

 

 







ENVIRONMENT FOR BUSINESSES

Why 
Pakistan?

Strategically
Placed on the 

Map of the 
World

State-of-The-
Art 

Infrastructure 
& Urbanized 

Zones

Skilled and 
Semi-Skilled 
Labour Force

Abundant Raw 
Materials –

Hub of 
Agriculture 

and Minerals

Pro-Growth 
Economic, 

Monetary & 
Fiscal Policies

Special 
Economic 

Zones

(No Taxes and 
Duties)



TEXTILE INDUSTRY OF PAKISTAN



• Proximity to emerging 
textile and clothing 
markets of China and 
India

• 4th largest producer of 
cotton

• 3rd largest consumer of 
cotton

• 46% of Total 
manufacturing

• In Asia, Pakistan is the 
8th largest exporter of 
textile products 
providing employment 
to 38 percent of the 
work force in the 
country.

.



Value chain of textile industry

RAW 
MATERIAL

TEXTILE 
PLANTS

SPINING

WEAVING
DYING

PRINTING

ACCESSORIES 

APPAREL 
PLANTS

DISTRIB.
CENTRES

RETAIL 
STORES

CUSTOMERS
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 Market access under GSP+
 Duty-free exports to the European market under the EU’s new 

Generalized System of Preferences (GSP) Plus scheme.

 The scheme to remain effective for ten years from 1st January, 
2014.



 Growing Chinese Economy 

 Textile businesses are being shifted from China 

 China is emerging as strong consuming base for Pakistan textile 

products

Opportunities for the Industry
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 Textile dyeing and finishing 

 Textile machinery Assembly / 
Manufacturing

 Man Made Fiber Industry

 Denim, Towel and socks manufacturing 

 Logistics 

 Power Generation

 Cotton ware housing

Potential Areas for Foreign Investment



SWOT Analysis of Region’s Textile Industry
Strengths

 Abundant supply of raw cotton

 Low wage rates makes it a low cost textile 

producer

 Textile & apparel industry is the largest 

employment generating industry

Weaknesses

 Low WGI s

 Low labour productivity due to lack of skilled 

training

 Poor infrastructure 

 Lack of investment in Research, Development 

and Technology.

 Long list of Laws / regulation /Conventions 

Opportunities

 Growing international trade

 Buyer’s Keenness to increase region’s buying 

from textile industry

 GSP + rating 

 Explore opportunities beyond current strong 

categories (bottoms & made-ups)

Threats

 Political instability and fragile security 

situation

 Long transit times for US and EU based  

clients render locational disadvantage

 Competition from neighbouring countries  

adopting  BWP



List of importing market of Pakistani Textile 

Value in US$000

Importers
Exported value in 

2011
Exported value in 

2012
Exported value in 2013

World 13582493 12926825 13670883

United States of America 3370838 3131768 3195311

China 1175776 1878920 1986242

United Kingdom 954903 990676 1140666

Germany 973771 658785 694878

Bangladesh 584056 591897 628520

Spain 459264 405273 468372

Belgium 511416 402625 464683

Italy 563267 349001 438134

Netherlands 367738 318054 420700

France 280422 215053 271588

United Arab Emirates 263169 292384 266664

Hong Kong, China 267238 241223 222333

Turkey 480274 230963 204636

Australia 115021 117256 200028

Canada 157517 155545 158204

South Africa 172759 149785 148944

Portugal 139776 99589 141773

Korea, Republic of 204197 151158 131066

Sri Lanka 131973 115096 115299



Problems in Textile Sector  

 1. Lack of Research & development (R&D)

 2. Lack of modernize equipment

 3.Lack of Skilled labor

 4  Energy Crises 

 5- Lack of new investment

 8- Raw material Prices

 9- Export Performance of the Textile Sector

 10-Effect of Inflation

 11-Supply chain management



Future Prospects
 GSP plus status will boost our export to EU

 TDAP through participation in exhibitions and visit
of delegations is promoting Pakistan's textile to non
traditional markets

 TDAP is organizing TeXpo Pakistan 2016 in which
TDAP will invite around 500 foreign buyers and we
are expecting huge export orders.





QAAP
21ST CENTURY INTERNATIONAL 

GAMENT MANUFACTURING CENTER

 1,536 acres in district sheikhupura 
at 38km of lahore-islamabad 
motorway.

 A pioneer and modern 
texile/apparel inindustrial estate of 
Pakistan.

 An eco-centric and sustainable 
industrial mini city.

 Can be housed over 100 garments 
manufacturers and accessories 
supplier in the future.



QAAP
21ST CENTURY INTERNATIONAL 

GAMENT MANUFACTURING CENTER

 Textile Park Overall Planning and 
Operation

 Overseas Investment Attraction

 J/V International Consultancy Parter 
For QAAP 

中纺网络信息技术有限责任公司
China Textile Network Co., Ltd.

 State-of-art infrastructure facilities 
including roads, electrical networks, 
water supply system, wastewater 
collection and drainage system

 Ensure availability of skilled staff 

 Provide social compliance facilities 

 Comply with health safety and 
environmental regulations 

 Preferential policies



TRADE DEVELOPMEN T AUTHORITY OF PAKISTAN
GOVERNMENT OF PAKISTAN



Objective of the Event
 To showcase the potential of Textile sector exports, esp

ecially in the value added sector like ready-
made garments, knitwear, hosiery, bed-
sheets, textile madeups, sportswear, towels, textile acc
essories, etc.

 展会目的

 展览的目的是展示纺织行业出口的潜力,特别是在增值
领域，像成衣, 毛织类针织品, 袜类针织品, 床单, 纺织
类服装, 运动服装、毛巾、纺织配件等。



Who Should Attend
 1. Visitor Category

 Companies who would like to

 Explore Pakistan market for their supply chain from there

 Explore Pakistan market to shift production units there

 Explore Pakistan market to form Joint Venture partnerships
with local companies

 Meet with government sector in Pakistan to learn about rules
, regulations, and procedures for doing business there

 Explore the potential in Pakistan market for their member c
ompanies



谁应该参加
 1.游客类别

 想开拓巴基斯坦市场开发供应链的公司

 想开拓巴基斯坦市场将他们的生产单位转移到巴基斯
坦的公司

 想开拓巴基斯坦市场并与当地公司建立合资企业合作
关系的公司

 愿意会见巴基斯坦政府部门，了解市场规则,法规和程
序，开展业务的公司或组织

 愿意探索潜巴基斯坦市场潜在会员的组织或商会





Cont. 
 2. Exhibitors category

 Companies who would like to

 Sell their products in Pakistan

 Form Joint Venture partnerships with local companies

 Meet with government sector in Pakistan to learn about
rules, regulations, and procedures for doing business th
ere



 2.参展商类别

 愿意在巴基斯坦出售他们的产品的公司

 l 愿意与当地企业建立合资合作形式的公司

 l 愿意会见巴基斯坦政府部门了解市场规则,法规和程
序开展业务的公司





Information for Exhibitors
 Stall Size: 12sqm standard size

 Cost of Stall:

 Shell Scheme/ built/standard stall: US$ 187 per sqm (I
nternational Exhibitors)

 Raw/bare/Customized space: US$ 165 per sqm. (Intern
ational Exhibitors)

 Warehouse: The warehouse facility will be provided t
o Exhibitors at Karachi Expo Center



为参展商提供的信息
 摊位面积: 12平方米标准尺寸

 摊位的费用:

 标准摊位: 187美元/平方米(国际参展商)

 简易展位: 165美元/平方米 (国际参展商)

 仓库: 仓库设施将在巴基斯坦卡拉奇展览中心提供给参
展商。



International Visitor Hospitality Criteria
 For all guests, Airport pick up facility will be provided

 For Companies with annual turnover more than $ 5 mill
ion or annual import more than $ 3 million, and for Cha
in store buyers, Government of Pakistan will provide Ec
onomy class air ticket, Hotel accommodation and  tran
sport facility during the exhibition (one person per com
pany)



国际参观人员接待服务
 为所有客人提供机场接机服务

 如参观公司年营业额超过500万美元或每年进口超过
300万美元, 并对连锁商店买家来说, 巴基斯坦政府将
提供经济舱机票,



Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌
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Aga Khan Fund for

EconomicDevelopment

Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌

Financial Services: Banking & Insurance
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Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌

Energy & Power
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Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌

Automobiles
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Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌

Telecommunications, IT & Electronics
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Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌

Chemicals & Pharmaceuticals
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Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌

Agribusiness : Food & Beverage
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Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌

Retailing & Supermarkets

Transportation, Ports and Shipping
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Foreign Companies & Global Brands in Pakistan
巴基斯坦的外资企业和国际品牌

Construction Materials & Real Estate

Hospitality: Hotels & Resorts
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THANK YOU


